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Agenda

Marketing and Stewardship go hand in hand

Marketing Strategies

Importance of Stewardship

Examples 

Breakout Rooms- Pay attention to win! 
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Marketing and Stewardship
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Stewardship + Marketing

Small, meaningful 
gifts

Handwritten 
thank you note

Special event

Donor event with special 
recognition of legacy 

society. Invite prospects!

“Ask Me About My 
Legacy” ribbons attached 

to nametags

Special tours

Birthday/holiday 
card (with personal 
note) 

Donor 
Listings 

On-site donor 
recognition

Testimonials (print and 
video)

Message on envelope of 
mailing

Brochure

Dedicated newsletter 
sections

Highlight legacy society 
at events

Legacy pin One-pagers

E-newsletters

Newsletters

Flyers

Blog 
post

Letter/email to 
supporters 

Weekly 
communication

Tagline in email signature / 
on business cards

Website

Rack 
card

Social 
media

Bookmark

Presentations

Thank you call



5

Marketing

Endowment 
Fund

Legacy 
Society

Planned 
Giving
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Marketing: 
Endowment and Legacy

https://flocritco.org/support-us/planned-giving/
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Marketing: Strategies

Inside the Mind of the 
Bequest Donor

Russell James, J.D., Ph.D., CFP.  Texas Tech University
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Marketing: Personal Connection

Russell James, J.D., Ph.D., CFP.  Texas Tech University

Life 
Narrative
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Marketing: Personal Connection

Make a 
bequest

Make a 
gift

Support causes 
important in your life

14% 12% 7%

30%

6%

40%

Never Interested

Interested Now

2014 & 2015 Surveys, 1,822 Respondents
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Marketing: Social Connections

Russell James, J.D., Ph.D., CFP.  Texas Tech University

Honor a 
friend or 

family 
member
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Marketing: Social Connections

Samples from Phyllis Freedman, President Smartgiving and ”The Planned Giving Blogger”

To “honor a friend or 
family member by 
making a memorial 
gift to charity in my 
last will & testament”

25% 
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Marketing: Connect through stories

Living Donor Stories

40 for 40
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Marketing: Stories
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Marketing: Social Norms

Generic:

Social Norm:

Would you like to make a gift to charity in 
your will?

Many people like to leave a gift to charity in 
their will.  Are there any causes that you 
would like to support in this way?
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Marketing: Social Norms

Make a 
bequest

Make a 
gift

Social 
norm

14% 12% 12%
23%

9%

31%

Never Interested

Interested Now

2014 Survey, 2,369 Respondents, Groups D/E/LateG+H
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Marketing: Social Norms

No 
Norm

Global 
Norm

Local 
Norm

42%
60%

80%

Journal of Economic Psychology, 2016
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Marketing: Show Benefits

You can make 
a gift of stocks 

or bonds

You can avoid capital gains 
taxes by making a gift of 

stocks or bonds

20%

31%

8%

50%

Never Interested

Interested Now
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Marketing: Use Simple Language

Tagline

Make a lasting impact on 
______ with a gift in your 
will, trust, or retirement 
funds. 
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Marketing: Make it Relatable 

Testimonial 
Library
Kavod Senior Life
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Marketing Takeaways

Foster connections 
through stories

Show giving as a 
social norm

Demonstrate a 
tangible benefit

Use simple 
language
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Stewardship
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Stewardship: Timing

Death feels 
near

Family structure 
changes

Destabilizing
Events
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Stewardship: Timing

Years Pre-Mortem

70%

60%

50%

40%

30%

20%

Stay Present
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Stewardship: Timing

Larger 
Gifts
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A Good Reminder

$3000

$4000

$5000

$6000

$7000

$8000

Annual 
Giving 
Increases
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Stewardship Examples 

https://jewishfamilyservice.thankview.com/video/38f66026c29a4506c/amelia
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Marketing + Stewardship

Our legacy society is growing!

Thank you to our newest legacy 
donors: 

Amelia and Andrew Fink
Judy Altenberg and Bruce Plotkin
Sarah Indyk and Charlie Miller

Join them in making a lasting impact 
on our community through a gift in 
your will, trust, retirement fund, or life 
insurance policy. 
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Marketing + Stewardship: Events

Ask Me About 
My Legacy

Thank you for offering this unique 
opportunity to visit the Rembrandt 
exhibit at the Denver Art Museum 
and hear from the perspective and 
expertise of the curator. It was a 
delightful and educational 
opportunity and I am honored to be 
a member of this group! 
- Bonnie Merenstein (Denver JDS 

grandparent, Legacy Society 
member, and Chai Five Club 
member)

Denver Jewish Day School 
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Stewardship: Virtual Events

Boulder JCC
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My Story, My Legacy

https://issuu.com/rcfdenver/docs/rose_community_foundation_legacy_book?fr=sMzY0YTI0MDUyMTk
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Seek and Find – Denver JDS Brochure
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Takeaways – Keep it Simple
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Stewardship + Marketing

Small, meaningful 
gifts

Handwritten 
thank you note

Special event

Donor event with special 
recognition of legacy 

society. Invite prospects!

“Ask Me About My 
Legacy” ribbons attached 

to nametags

Special tours

Birthday/holiday 
card (with personal 
note) 

Donor 
Listings 

On-site donor 
recognition

Testimonials (print and 
video)

Message on envelope of 
mailing

Brochure

Dedicated newsletter 
sections

Highlight legacy society 
at events

Legacy pin One-pagers

E-newsletters

Newsletters

Flyers

Blog 
post

Letter/email to 
supporters 

Weekly 
communication

Tagline in email signature / 
on business cards

Website

Rack 
card

Social 
media

Bookmark

Presentations

Thank you call
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Integrated Development Plan

• Case Statement
• Management Plan
• Prospect List
• Marketing Plan
• Recognition and 

Stewardship
• Goals and 

Implementation

Draft before your 
individual coaching session
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Implementation Checklist
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Questions
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Thank you!

Amelia Fink
Director of Nonprofit Funds 
and Endowments 
Rose Community Foundation
afink@rcfdenver.org
303.398.7452

mailto:afink@rcfdenver.org
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